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Get to know Pla de Bages, Spain’s smallest appellation which is rising to new heights

With only fifteen wineries, Pla de Bages is definitely niche,
but its name and history reveal a unique background. Pla de Bages is represented by the
“European Quality Wines: Taste the Difference” project

New York City, October 22th 2021 - Despite its absence on the average wine list in the United
States, Pla de Bages represents a most interesting story of resilience in the wine world.

Located north-west of lively Barcelona, Pla de Bages stretches on 1230 acres across two fluvial
valleys shaped by the Llobregat and the Cardener rivers. The region has been associated with
wine production from the very beginning inasmuch as to be named after Bacchus, the Greek
god of wine. Pla de Bages means Plain of Bacchus and conjures up the image of a land dotted
with vineyards. Wine production already flourished under Roman domination, as witnessed by
the architecture of rural villas and pottery remains from the 2nd-century, one vase bearing the
noun vinum, wine in Latin. In the following centuries the popularity of the region would only
grow, reaching its peak in the 19th century.

Its gilded epoch expanded between 1860 and 1890 when Pla de Bages became Catalonia’s most
productive wine region, supplying Barcelona’s market as well as France,already experiencing the
drama of Phylloxera and craving for quality wine. Unfortunately, by the end of the century the
pest had also reached Pla de Bages dragging the region into obscurity.

Despite the odds, today Pla de Bages still produces attention worthy wines, some from varieties
not often found elsewhere, thanks to the determination of a small group of obstinate producers
who have resisted the temptation to abandon the valley and move to the city for a safer
earning. This bunch of families have embraced innovation as a way to enhance the regional
great potential, nowadays almost forgotten by human memory. Clay and calcareous soils,
together with the local microclimate, low amount of rain and the noticeable diurnal range,
allow grapes to thrive. Made from Picapoll Blanc and Macabeo varieties, white wines are
savoury and fresh, whereas from Sumoll and Garnacha grapes red wines gain intense fruity
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aromas and a high drinkability. The quality-driven efforts of the local wineries, amounting
nowadays to fifteen brands, resulted in Pla de Bages gaining DO status in 1995 and, most
importantly, revived a long tradition which would otherwise have been lost.
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About TASTE THE DIFFERENCE PROGRAM

The program: European quality wines: taste the difference is a project financed by the
European Union and managed by Unione Italiana Vini and PRODECA for the promotion of PDO
and PGI European wines abroad in China and US. In order to achieve this objective, the TTD.EU
program will organize wine seminars, workshops and b2b meetings both in these countries and
in Spain and Italy, inviting wine professionals to join study trips to Europe. The program, realized
in the span of three years (2021-2023) aims at creating awareness about European quality
wines, in particular Italian and Spanish, which share a long tradition and a high standard of
quality.

The beneficiaries: Unione Italiana Vini is the oldest and most commissioned Association of the
Italian wine market. It represents cooperative, private and agricultural wine-companies,
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bottlers, consortia, associations and wine-making machines or wine cellars / laboratory
manufacturers, located throughout the Italian territory. Promotora de Exportaciones Catalanas
(PRODECA) is a public company established in 1986 and added to the Department of
Agriculture, Livestock, Fisheries and Food of the Government of the “Generalitat de Catalunya.
It supports the agri-food sector and its companies with the knowledge, tools and experience to

increase their products in Catalunya and worldwide.

MEDIA CONTACT

Irene Graziotto, Colangelo & Partners
igraziotto@colangelopr.com

+39 3397830186
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